Centris prepares local market C E N T R I S

forecasts for its chenf.s based MARKETING SCIENCE
on survey, economic and

competitor data.

Over the last three quarters,

our survey data has shown a RESEARCH NOTE | ].3.2012
downward bias in households’

perception of the economy.
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Data for Centris’ Insights
program is obtained from its
internet panel, which includes
approximately 30,000
household surveys per
quarter.
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As always, we appreciate
your comments, suggestions
and questions.
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Regards,

The Centris Team
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