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RESEARCH NOTE |  1 .31 .2012 
 

P A Y  T V  C H U R N  D Y N A M I C S  
 

 
 

R E A S O N S  F O R  C O N S I D E R I N G  D R O P P I N G  P A Y  T V  S E R V I C E   

3 %  O F  H O U S E H O L D S  A R E  L I K E L Y  T O  C A N C E L  T H E I R  T V  
S E R V I C E  I N  T H E  N E X T  3  M O N T H S   

R E A S O N S  F O R  C O N S I D E R I N G  D R O P P I N G  P A Y  T V  S E R V I C E  
O T H E R  T H A N  M O V I N G :   

  P r i c e   3 7 %  

  D o n ’ t  n e e d  d o n ’ t  u s e   2 1 %  

  S t a t e  o f  t h e  e c o n o m y   1 5 %  

  O b t a i n  v i d e o  c o n t e n t  t h r o u g h  t h e  I n t e r n e t   1 0 %  

  Q u a l i t y  o f  s e r v i c e   8 %  

  B i l l i n g  i s s u e s   7 %  

 

R E A S O N S  F O R  C O N S I D E R I N G  S W I T C H I N G  T V  P R O V I D E R S  

8 %  O F  T V  S E R V I C E  H O U S E H O L D S  A R E  L I K E L Y  T O  S W I T C H  
P R O V I D E R S  I N  T H E  N E X T  3  M O N T H S   

R E A S O N S  F O R  C O N S I D E R I N G  S W I T C H I N G   T V  S E R V I C E  O T H E R  
T H A N  M O V I N G :   

P r i c e   3 6 %  

P r o m o t i o n a l  d e a l   2 4 %  

Q u a l i t y  o f  s e r v i c e   2 1 %  

E n h a n c e d / A d d i t i o n a l  s e r v i c e s   1 0 %  

B i l l i n g  i s s u e s   6 %  

S t a t e  o f  t h e  e c o n o m y   3 %  
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This month we took a look at 

consumer reported reasons for 

changing Pay TV service providers. 

Understanding the drivers of churn 

can impact business retention 

strategies.  

Our results showed that 3% of 

households reported that they plan 

to cancel their Pay TV services in 

the next three months. 8% plan to 

switch providers. Price is the major 

reason for considering canceling 

service (37% of respondents) as 

well as switching providers (36% 

of respondents). 

It is Centris’ view that defending 

market share will become 

increasingly difficult for Pay TV 

providers with increased levels of 

competition and new Over the Top 

(OTT) viewing options. Enhanced 

pricing and bundling strategies, as 

well as effective use of elasticity 

programs, will need to be deployed 

to successfully compete.      

The results were obtained from 

Centris’ Flow Share Tracking 

Study.  The program results in over 

7,000 completed internet interviews 

per month or 84,000 per year.   

As always, we appreciate your 

comments and suggestions.  

Regards,  
 
The Centris Team 
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