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Methodology: a rigorous approach

This report provides development scenarios for the TV and video sector up to 2020, based
on macro-economic scenarios that integrate hypotheses on the market environment,
lifestyle and the social networking, and by combining:

« analysis of the key development factors : The three phases of the TV sector’s evolution:
usage, access, services, financing and
market players --- Analog TV ----- Digital TV =----- Internet TV - -»

All Live Theme channels introduce Any time & Anywhere
Personal TV

Usage Collective educate viewers to off-live
9 On the TV set On Multiple TV sets Shared in my network
On any terminal

» construction of TV 2020 scenarios : IDATE
shares its view of the expected development
trajectory for each of the key issues. Their
combination forms the basis of development GiCCeSS
scenarios for the TV sector as a whole.

Catch-up & VOD

SeriCES[ Broadcast television } [ Multichannel television ] Enriched TV

- figures for the benchmark scenario : the Video socal networking
scope of analysis includes developed
countries, with figures for the benchmark
scenario applymg to the United States and Rightholders Rightholders Device manufacturers
Western Europe's five main markets: Key playerS{ Broadcast TV channels }[Packagers/Netwovkoperalors} SS;T;TZ:;;%?:S
Germany, Spain, France, Italy and the UK.

Terminal = TV
Network as technical provider
The TV channel is the
gatekeeper

Digital managed networks
Multichannels providers as
gatekeepers between
TV channels and viewers

Network gatekeepers
bypassed by Internet
services and challenged
by device managers

di TV Channels Public funding TV channel subscription Program advertising
Fun ing TV channels advertising TV package subscription Program purchase

Source: IDATE

From scenario modelling to market figures

IDATE has identified 20 factors, broken down into 5 categories, which will shape the TV
sector’s evolution. The combination of the expected development path for each factor allows
us to establish exclusive scenarios — one of which IDATE has selected as the benchmark
scenario, for which figures are provided. The impact and scope of these developments allow
us to paint a detailed view of the future state of the television market, and to provide users
with a set of benchmark figures, market data and national forecasts up to 2020.

Access Usage Total TV & video market according to the three
1. Managed networks and 11.TV’s role in leisure ime ~ Scenarios, 2008-2020 (100 = 2008)
open networks 12. Time-shifted viewing

2. gge_ g;gitd home and 13. Piracy and free content [150 ,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,, )
Vi ;
. . 14. Development of social
Financing networks
3. Advertising market 15. Consumers as content
4. Pay-TV producers
5. Public financing Services
The players 16. Picture quality
6. Content providers 17. Services on demand 0
7. Telcos 18. Enhanced TV
) i 8
o nietisl Eamfp izs 19 Mobile TV 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020
9. CE manufacturers 20. New TV services’
10. Regulators weight in the equation ——Reference Scenario 2: Web TV —— Scenario 1: Adaptation of he broadcast model
\_ Scenario 3: Fragmentation )

Source: IDATE
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